HAGGLE FOR BEST CAR DEALS + NOTHING FUNNY ABOUT ‘FUNNY’ CARS + A BENTLEY STYLE BIRTHDAY 


€ Honda Accord 


Your Guide to “E 
2003 Autos 


Auto ad budgets up 
but spending lags for 
reaching market 
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Latinos On Wheels magazine, a supplement to newspapers, is a Latino AS a a of On Wheels, Inc. 


Fan base grows to 
3 million, 600% gain 
in 7 years 


VOLVO 
for life 


db iY} Monat E 


zs 


y e 
PIDE, 


ete, Sere fe 
' a eee ae 
phir 14 
avi ES | 
le YH 
AA Ti WP Ooi docs 1 IN! 
+4 | wi variador eit) 
“ bd 


hard 
dr “ 


2. 75 YEARS OF SAFETY INNOVATION 
3. WORLD'S FIRST PREGNANT CRASH TEST DUMMY 
4. SIDE IMPACT PROTECTION SYSTEM 
5. TRANSVERSELY MOUNTED ENGINE 
6. WHIPLASH PROTECTION SEATING SYSTEM 
7. FULL-LENGTH INFLATABLE SIDE CURTAINS 
8. $80 MILLION VOLVO SAFETY CENTER 
9. THE VOLVO SAVED MY LIFE CLUB 
10. DAYTIME RUNNING LIGHTS 
11. UNIBODY CONSTRUCTION 
12. SAFE APPROACH. HOME SAFE LIGHTING SYSTEM (S80) 
13. STRATEGICALLY POSITIONED FUEL TANK 
14. VOLVO ENGINEER NILS BOHLIN PATENTED 3-POINT SEAT BELT IN 1958 
15. DUAL THRESHOLD AIR BAGS 
16. COLLAPSIBLE 3-STAGE STEERING COLUMN 
17. INDUSTRY'S FIRST ACCIDENT INVESTIGATION TEAM ESTABLISHED IN 1970 
18. ANTILOCK BRAKING SYSTEM (ABS) WITH ELECTRONIC BRAKE DISTRIBUTION 
19. RAISED CHASSIS FOR HIGHER GROUND CLEARANCE (XC70) 
20. FRONT AND REAR CRUMPLE ZONES 
21. VOLVO PIONEERED THE CATALYTIC CONVERTER IN 1976 
22. AVAILABLE CHILD REAR SEAT BOOSTER CUSHION 
23. IRV GORDON HAS DRIVEN HIS VOLVO P1800 OVER 2,000,000 MILES 
24. VOLVOS LAST ON AVERAGE 186 YEARS 
25. FOUNDERS PHILOSOPHY “CARS ARE DRIVEN BY PEOPLE 
THE GUIDING PRINCIPLE BEHIND EVERYTHING WE MAKE 
AT VOLVO THEREFORE IS AND MUST REMAIN SAFETY 
26. HYPOALLERGENIC INTERIOR 
27. CABIN POLLEN FILTER 
28. VOLVO ELIMINATED HARMFUL CFC'S FROM PRODUCTION IN 1993 
29. GOLD-PLATED SUPPLEMENTAL RESTRAINT SYSTEM CONNECTIONS 
30. ALL ALUMINUM ALLOY ENGINE BLOCK AND CYLINDER HEAD 
31. VOLVO'S HIGH MILEAGE CLUB 
32. "VOLVO ON CALL” 24 HOUR ROADSIDE ASSISTANCE PROGRAM 
33. ORTHOPEDICALLY DESIGNED SEATS 
34. FACTORY TRAINED TECHNICIANS 
35. 4 YEAR 50.000 MILE LIMITED WARRANTY 
36. ISO FIX CHILD SEAT ATTACHMENT 
37. 8 YEAR CORROSION WARRANTY 
38. 400 WATT. 10-SPEAKER SOUND SYSTEM ‘C70 CONVERTIBLE 
39. SCANDINAVIAN DESIGN 
40. ENVIRONMENTALLY FRIENDLY 7 STEP PAINT PROCESS 
41. ZINC COATED STEEL ANTI CORROSION PAINT 
42. OVER 80“ RECYCLABLE 
43. TOLL TICKET HOLDER 
44, ASHTRAYS OPTIONAL 
45. WORLDS FIRST SIDE IMPACT AIR BAGS INTRODUCED IN 1995 MODELS 
46. INTERIOR AIR QUALITY SYSTEM 
47. EMERGENCY TRUNK RELEASE 
48. ROLLOVER PROTECTION SYSTEM (C70 CONVERTIBLE 
49. POWER WINDOWS AND SUNROOF WITH ANTI TRAP FEATURE ¿OPTIONAL 
50. IMMOBILIZER, ENCRYPTED IGNITION KE Y 
51. WIDE-ANGLE REARVIEW MIRROR TO ELIMINATE BLIND SPOTS ¡580 
52. ENERGY-ABSORBING STRUCTURES 
$3. FUEL VAPOR CONTROL 
84; ANTI-SUBMARINE SEATS 
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2003 Buyer's Guide 

A preview of the latest that carmak- 
ers have in store for consumers in 
the new model year 


Rewing Up Latino Car Ads 
Auto manufacturers are oe ping vda 
spending for marketing their 2003 


nodels to Latinos. but not by Uh 


to fully tap into the opportunities 
available 
By art G 


Racing Funny Cars 

Is a Pedregon Family Affair 

It started with their father. and now 
racing is a real drag for Cruz 
Pedegron and his two brothers 

The cars may be “funn 
hotly competit 


performances are 


Latino Auto Dealers Quit 
Latino members of the Ford Moto 
Minority Dealers Association t 


IPOKEN away to form th 


A Birthday in Bentley Style 
What better way to celebrate the 


O than taking friends for 


a sport coupe that costs three times 


the drivers house? 


Catas NESE rans ee 3 Million 


Publisher's Page 
Letters 
In Gear 


Fall 2002 
Volume 2, Issue 4 


Guia para los compradores 
de los modelos 2003 


Falta Presupuesto 


El competir en las carreras de los 
autos chistosos es un asunto de familia 
para los Pedregon 


Renuncian los concesionarios latinos 


Un cumpleanos al estilo Bentley 


Los fanaticos latinos de NASCAR 
ya suman 3 millone 


Nota del Editor 
Cartas 
En Marcha 


THE NEW CHEVY SILVERADO 


Chevy Silverado for 2003 ... re-designed to look as though it could tear the page off this magazine 
Silverado continues to have 285 horsepower with the available 5300 Vortec V-8 engine: that's a proven performer 
with all the strength you'll need for the toughest jobs. On select half-ton models you can continue to get the available 
rustproof and dent-resistant PROTEC box”: beats it’s steel counterpart for looks and durability. Seeing is believing 
but driving ts the ultimate proof. Chevy Silverado. Dependable and long lasting for the things that really matter 


For more information. call toll free: 1-800-950-CHEV or visit chevy.com 


CHEVY SILVERADO 
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DODGE RAM. El tamaño hace la fuerza. Sobre todo cuando se trata de la 
nueva línea de camionetas Dodge Ram de uso pesado. Disponibles con 


motores Hemi Magnum de 5.7 litros y 345 caballos de fuerza, el poderoso 


Cummins Turbo Diesel y hasta el gigantesco Motor Magnum V10. No te 
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. . | o. Publisher & Editor-in-Chief 
Impressive and Refreshing | ¡Felicidades y Adelante! | "ineis Tea 


| Managing Editor 
On Wheels and found it very Impressive. de iniciar v mantener vive un provec- | ART GARCIA 
It was so refreshing to sec Latinos pro- to editorial dentro de la industria de la Art Director 


MIKI FERNANDEZ 
ULTRADESIGNS 


i Senior Editors 
Iwas surprised with the large num- cosas, de un gran esfuerzo para lograr | L. CONRAD BELL 


ber of auto advertisements in your el éxito descado. | VALERIE MENARD 


l recently saw vour magazine Latinos Quienes hemos vivido la experiencia 


filed in this kind of publication and the prensa hispana sabemos que es un 


stories were excellent. reto inmenso, que requiere, entre otras 


; 3 y $ ; é : Reporters 
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lagazine. 1s obvious tl ‘ ARMANDO GUZMAN 

ANGELICA D. WILLARD 


a Copy Editors 
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FRANK WASHINGTON 


j ee . ¡ Copy Translator 
keep bringing vour magazine . RARO BL Loa LENI GONZALEZ 
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growiny economic power, 
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Account Executive 
On Wheels, donde se Tony BARAJAS 


cumple con gran LATINOS ON WHEELS OFFICE 
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Filling a Gap do a cuestas. Fax (313) 963-7778 
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Daisy Hernandez 
East Hartford, CT 


magazine. | find vour publication | : sirviendo con gran efec- 


“xtreme ormatve yective uvidad a sus lectores y a quienes uti- 
extremely informative and objective ae cta va qui ON WHEELS, INCORPORATED 


President & CEO 
RANDI PAYTON 


José Luis B.Garza | Operations Manager 
On Wheels and Lalwavs look forward to Periódico U.S.A | PAM BURRIES 


vour nextassue. | hope vou are con- McAllen, TX Director of Production/Circulation 
: | JOYCE GATES 


Sales Coordinator 
REBECCA BARE 


and | believe it fills a gap in the world lizan sus servicios publicitarios. 
of Hispanic publications. lam vers Un fuerte abrazo. 


impressed with the quality of Latinos 


sidering publishing it on a monthly 


basis in the near future. Send your comments, questions 
I wish vou the best and again, con- or suggestions to us at Webmaster 
gratulations! Por OMe. panties $ roasts re PetESEO SHARD 
comentarios, st ty va : ses se ne Aseistant 
: AYLE TROTTER 


Latinos On Wheels L.L.C. 
is a Latino majority-owned company 
and is an affilliate of On Wheels, Inc. 


Johnny A. Yataco 


Washington, DC email a Latinosonwheels@aol.com. 


Latinos On Wheels magazine 
is published four-times a year 
as a supplement to Latino newspapers 
in the U.S. 


On Wheels, Inc. Seventh Annual Visit our website at 


URBAN WHEEL AWARDS www.latinosonwheelsine.com 


or e-mail us at 
Latinosonwheelsinc@aol.com 
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Volvo Cars of 


North America, LLC 
The 2001-02 Automotive Partner 
for the nationwide seatbelt safety 
awareness campaign "Buckle Up 

for Safety, Volvo for Life" 


And lts Media Partner: 


Latinos 
On Wheels 
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Traffic Safety 
Administration 
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| 2002 TOUR SCHEDULE 
December Kwanzaa Fest New York, NY 
February NFL Super Bowl New Orleans, LA 
February NBA All-Star Game Philadelphia, PA 
March MECA Basketball Richmond, VA 
April Houston International Festival Houston, TX 
April V-103 Black Woman Expo Chicago, IL 
May National Image, Inc. Las Vegas, NV 
June Lifesavers 2002 - Orlando, FL 

| June National Leadership Conference Cleveland, OH 
July National Council of LaRaza Miami, FL 
July National Assn of Minority Auto Dealers Orlando, FL 

August African American Festival Detroit, MI 

September Congressional Black Caucus Washington, DC 

November Latino Book & Family Festival Los Angeles, CA. 


VOLVO 
for life 


Edward Davis | 
Education Foundation 
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By Valerie Menard 


It sparks the imagination, 
produces new innovations, 
and in most cases, the con- 
sumer reaps the rewards. 
Smart businessmen and 
women know that a happy 
consumer is a profitable 
one, and with a buying 
power approaching $500 
billion, LATINOS represent 
an impressive, rapidly 
growing consumer group. 

The automotive industry 
is not an exception to this 
theory; in fact, it epitomizes 
it, proving each year what 
healthy competition can 
accomplish. 

In the 1970s, the influx 
of smaller, fuel-efficient, 
economical Japanese 
vehicles threw Detroit for a 
loop. In the 1990s, domestic 
carmakers took advantage 
of an exploding sport utility 
market and many imports 
are still playing catch up. 

For LATINOS, this ongo- 
ing tug of war has flooded 
the market with a diverse 
selection of vehicles. Cars 
today are safer and more 
economical and reliable 
than ever before. 
But the envelope has 
not been sealed. 


> BMW 


Adiós Z3, hello Z41- 

- BMW's small roadster + 
evolves into a larger... 
more spacious car for. 
2003 and continues 
BMW's trend towards 
controversial styling. 
The Z4 will be built in 
Spartanburg, S.C., and 
carry a base price of 
about $33,000. 
Unveiling the 760 Li, 
BMW will reveal a V12 
delivering more than 
400-horsepower and 
even more luxury fea- 
tures than the 745i 
sedan. 


A preview of 
the latest from. 
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> Chevrolet 


ediian 


Cavalier gets styling ~~ | 
upgrades and Camaro | 
and Prizm go to auto=="* 
¥ motive heaven. Big 

news comes at the end § 
£ of the year when the 


SSR hot-rod pickup 
goes on:sale, The low- 
volume (about-10,000 
sales annually) street- 
rod will undoubtedly 
breathe some: excite- 
ment into the 
Chevrolet brand. A 
best-guess price esti- 
mate is between 
$30,000 and $40,000. 
Engine and safety 


# enhancements are on 
* tap for many of Chevy's 


2003 model cars and 


= trucks, and you can : 
expect those enhance- § 


ments to be intensely 
marketed. 


Chevrolet SSR 


Dodge Heavy Duty 2500 


e 


y 
ty 


Dodge is adding more 
muscle all around. 
Enter the 2003 SRT-4, 
a compact sportster 
based on the Neon 


concept vehicle 
‘unveiled.in.2000. 
‘Sticketed at under 


$20,000 and available * 
next spring, the + 


=. souped-up sedan will 
be powered by a tur- 


bocharged, 2.4-liter 


í engine capable of doing 


Q-to-60 in six seconds, 
a tad slower than 


A what's offered by the 
all-new convertible '03 


Viper SRT-10 and its 


¿S00-horses. The Viper's 
_ on sale now for about 
$85,000. The Dodge 


Ram Heavy Duty 2500 
and 3500 pickups get 
new looks and.) 


| revamped engines, 


Pe a OE EN 


> GMC 


The Envoy XUV, a 
long-wheelbase Envoy 
XL, with the ability to 
transform from a four- 
door pickup with a 
short bed to a fully 
enclosed SUV, bows 
next year as a 2004 


available at press time. 
The Sonoma pickup is 
unchanged as GMC 
prepares to launch an 
“all-new model, the 
"Canyon, next fall. 


At Honda, thevold is * 


an all-new Accord for 


2003. It’s bigger, has 


ae | more horsepower'and 
model. No pricing was | 


is more stylish than 
the car it replaces, 


i Prices start at $16,260. 
i Meanwhile, the 


Element goes on sale 
in December. This 
boxy crossover vehicle 
will feature a flat floor 
like a pickup truck, an 
enclosed rear area like 
an SUY, rear doors 
that latch at the B pil- 
lar and the handling 
characteristics of a car. 
Prices are expected to... 
start around $16,000 
This duo joins Honda 
Pilot sport-utility ti 
went on sale in June’ 
as a 2003 model. Base 
price of the Pilot is» 3 
$27,360. The Honda * 
Civic goes green with 3 
the addition of a 
gas/electric hybrid 
powertrain option: 


Neéd a boost in your 
life? Then plunk 
down $62,400 for the: 
2003 Jaguar S-Type R. 
This 400-horsepower 
supercharged beauty 
gets new suspension 
components front and 
rear and an electronic 
parking brake replaces 
the cumbersome 
handbrake lever. 
Other Jaguar models 
get minor upgrades 
and the X-Type-gets.a 
price $645 cheaper 
than the 2002 model. 
Early next year, expect 
a. major redesign of 
the venerable XJ series 


| as a 2004 model, 


Jeep's latest offering, 
the 2003 Wrangler 
with the Rubicon 
package, kicks off- 
roading up another 


} notch. It comes with a 


pair of locking differ- 
entials, four-wheel 
disc brakes, larger 
wheels and tires and 
brawnier axles. The 
venerable Wrangler 
also gets the Liberty's 
150-horsepower, 
2.4-liter DOHC four 
cylinder. as its base 
powerplant, 


| earlier this year at a 
| price hovering around 


¡After dumping the 


long-in-tooth 
Continental, Lincoln 
is moving more firml 
into the SUV seg- 
ment. The Explorer- 


| based Aviator mid- 


sized sport-ute has a 
standard 302-horse- 
power, 4.6-liter V8. 
Navigator is new for 
the ‘03 model year 
and went on sale 


the low 50s. It's 
expected to compete 
with Caddy's popular 
Escalade. The Town 
Car gets a new frame, 
new steering, better 
brakes and improved 
suspension for ‘03. LS 
models get more 
power, spruced up 
interiors and new 
headlights and tail- 
lights, The Lincoln 
Blackwood, mean- 
while, has bitten 

the dust. 


No ladra, pero muerde. 


New Beetle Turbo S cor IS 


Agarra calle. 


trucks, will hit showrooms in 2003. This is very good news to Latino car buyers, long fans of after-market special effects, but 
the whole story isn't just performance. More crossover SUVs will emerge next year, providing better choices for family vehi- 
cles. Some old favorites return with new looks for 2003 and the retro-styling craze continues with brand-new models. 


On tap for the 2003 
model year is the 
Marauder. Base- 
priced at $34,495, 
this 302- horsepower 
sedan is sure to put 
some oomph. back in 
the Mercury lineup. 
It’s based on 
Mercury’s venerable 
Grand Marquis, 
which itself has been 
re-engineered for the 


2003 model year. Still, 


it’s unclear just how 
much marketing 
money Mercury will 
put behind the 
Marauder, despite its 
high-octane output, 
as. the Marauder is a 
© low-volume car. The 
Villager minivan, 
based on the Nissan 
Quest, has been 
dropped: The 
Mercury Cougar 
also. bites the dust. 


Resumen 


DOT EA aT SELES PIERS ARES BE PS 


E arly in the 2 03 ¢ $ 
lendar yeat, look for a 
hopped-up version of. | 


iw 


i> 


Mitsubishi 


the Lancer—the 


set for the Evo VIL. 


Also watch for a small 


SUV, the Outlander, 
to compete with the 
hot-selling Toyota 


RAV4 and Honda CR-. 


V. The Outlander is. 
based on the Lancer. 


chassis, which means — 


it should have A 
smooth car-like ride. . 


The Outlander's base * 


price should be about 


$19,000, Early next. { 
> year, expect to see the - 


. Endeavor crossover 


SSE PAL PEE ETERORE ENE LAA 


utility. The Montero 
SUV gets a bigger V6 
engine and a facelift. 
The Mirage sedan and 
coupe have been 
dropped. 


sport-utility. 


Ni. 
SSap 


Way Ta} 


Beancer Evolution Vi, 7 pam 
Emega-horsepowet . # 
all-wheel-drive rocket: 
Prices have not been. 


product, Nissan'sall 
“new:350Z is now the 
'brand's:halo. With a 
base price of $26,809, 
¡the Z-caris an afford- 
t able-two-seater that 
went on sale last sum- 


mer, It will be fol- 


«Jowed by the Murano; 


asports wagon that 
goes on sale in. 


November. Expect 


‘Murano prices to start 
'around $25,000. Early 


* next year Nissan 
“introduces a 


redesigned Quest 
minivan and that will 
be followed later: in 
the year by an all-new 
full-sized pickup light 
truck, as well as an 
all-new full-sized 


p> Toyota | 
Already on the market 
is the all-new. Corolla 


for "03; The ninth. » 
generation car is 


“gdonger and. more. 
| sophisticated: than the 


others, Base price: 
starts at $13,370. Also 
on sale is the Corolla 
Matrix, a sportier, 
youth-oriented 
crossover wagon that 
shares a lot with the 


| Corolla. Pricing starts 


at $14,670. There'll be 


upgrades and facelifts 


for some of the other 
products, but most 


remain unchanged. 


» Mitsubishi Lancer 


8 


Los latinos que van a comprar un carro nuevo, van a tener mucho de donde escoger 
con los modelos del 2003, más baratos, más seguros y mejores que nunca. Además 
de tener mejor rendimiento, desde los carros pequeños hasta las camionetas 
grandes, todos tienen más y mejores accesorios, algo que les gusta mucho a los 


consumidores latinos. Póngale atención a las nuevas versiones de carros estilo 
retro, a los nuevos utilitarios con muchos detalles que los convierten en un buen 
carro familiar y espere el regreso de varios de los antiguos modelos favoritos; pero 
con nuevos detalles. 


performance has sparked a conflict among the manufacturers, as more tricked-up models, from compacts to light 


a ic 


pr. 


ADA es 


14 yoo xC90 : 


New for:‘03 ts Volvo's 
first SUV, the XC90. 
In launching the 


§ XC90, Volvo is hop- 


ing to finally shed its 
image of producing 
safe but boring vehi- 
cles, And folks, the 
XC90 is definitely not 
“boring. What sets the 
XC90 apart from the 
«competition is an 
anti-rollover stability 
system that selectively 
| applies brakes at each 
wheel to keep the 
XC90 under control. 
The XC90 comes in 
ata base price of 
about $35,000, For 


Ñ the rest of the Volvo 


line, the C70 coupe 
has been discontin- 
ued, while other mod- 
éls get minor trim and 
horsepower changes 


By Art Garcia 


Automakers Step Up Spending on Ads 
to Latinos but Budgets Still Fall Short 


Turn on the TV, or pick up a magazine or newspaper, and Latinos 
can expect to hear and see a flurry of mostly Spanish-language ads 
that are rolling out with new vehicles for the 2003 model year 


he allocation of ad dol- 

lars aimed at Spanish/ 

bilingual Latinos near- 
lv doubled to 3.2 percent of 
spending last vear, up from 1.8 
percent in 1999, but it’s not 
enough, according to a study 
by the Association of Hispanic 
Advertsing Agencies (ALIAA) 
that was analyzed by Santiago 
& Valdes Solutions, a strategic 
marketing consulting firm. 

The study, “Missed Oppor- 
tunities: Vast Corporate Unders- 
pending in the US. Hispanic 
Market,” chided most corporate 
advertisers for not spending enough 
ad dollars to really become effective in 
growing vehicle sales among Latino 
car buyers. 

Auto manufacturers are among 
those industries the report cited as 
“lageard” in the amount of dollars 
they spend on Latino advertising. 
Hyundai Motor America, which says it 
is the first Korean auto manufacturer 
to make a strong commitment to the 
Latino market, was the lone exception. 
This vear, Hvundar introduced 
Spanish-language commercials, 

Advertisers should spend at least 
udegcts on 


but 


eight percent of their ad 
Latino advertising and marketing, 


iIn-realitv they spend somewhere 


around three to four percent, said 
Horacio Gavilan, executive director of 
AHAA, which has 60 ad agency mem- 


bers with annual billings of $3 billion. 


Despite increasingly aggressive ad 
campaigns aimed at Latinos, the auto 
industry isn’t really spending at the 
levels it Should, he said. 


www.onwheelsinc.com | 


Auto companies 
need to spend 
more on Latino- 
directed advertising, 
says Horacio Gavilan, 
executive director 

of the Association 

of Hispanic 
Advertising Agencies. 


All of the major auto 
companies are reviewing 
2003 advertising plans at 
this moment. 

General Motors will “dra 
matically” increase its budg- 
et for ads aimed at minori 


ues by 10 percent from last 
year and “will continue in 
that direction,” Gary Cowger, 
president of GM North 
America, said ina talk to the 
American Press Association. 
GM began consolidating its 
ethnic marketing last vear, 
combining all Latino marketing accounts 
with Accentmarkeung of Miami. 
Lincoln and Mercury refocused 
their Latino marketing efforts in 2002 
with a Spanish-language PV campaign 


featuring popular Latino actress Salma 
Havek. Sales to Latinos have shown 
“significant” mereases, said Nicole 
Connitl, Lincoln Mercury multicultur 
al marketing manager. Meanwhile, 
the Ford Division will continue to “vig- 
orously market” its truck line to 
Latinos through 2003, said Tim Swies, 
executive vice president of Ford’s 
Latino ad ageney, Zubr Advertising, 

DaimlerCl 


Latino marketing plan will include “a 


PESTE Sad ats: 200 


greater degree of involvement, both 
from media and event standpornts,” 
said Jean Malley Vega, group senior 
vice president and group account 
director at Global Hue, a large mult 

cultural ad agency. “We understand 
these consumers need to be addressed 
on their own turfand in their own 
wav. That's exactly what we're doing 


and we're doing more of it.” 


lovota is using its flagship, the 
Camry, as the lead product ina Spanish 
language ad campaign aimed ata broad 
male audience. Phe Tacomaand Tundra 
pickup trucks are paired in Toveta’s 
push to attract Latino men 25 to 49, and 
the +Runner SUV promotion focuses 
on Latino adults age 25-49 

lHondas Spanish-language 1V/ 
cable ad campaign showcases the lux- 
urv and performance of the all-new, 
2003 Accord. Honda says its Magship 
has been the best selling mid-size 
sedan in the Latino market for 11 
vears. Last May, Honda launched a 
national, Latino advertising campaign 
for its new Pilot SUV. Sales are “doing 
very well,” said Alberto Ferrer, group 
director of La Agencia de Orci & 
Asociados, which has been Honda's 
Latino media partner for 14 years. = 


Resumen 


Los latinos pueden esperar muchos 


la temporada en que se anuncian los 

| nuevos modelos del año 2003. Aunque 
los anunciantes de las grandes corpora- 

- Clones han respondido a los datos emi- 
tides por el Censo 2000, el cual valida el 

- tamaño, la fuerza y el valor de un mer- 

. cado de casi 40 millones de Latinos, la 

| industria automotriz, sin embargo, no le 

- dedica suficiente dinere a este impor- 
tante mercado. Esta industria solo se 


| gaste entre el 3% y 4% de su pre- 


- supuesto total para publicidad en el mer- 
_ cado Latino; un estudio de la Asociación 
de Agencias de Publicidad Hispanas indi- 
ca que se deberían gastar casi el 8% de 
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| By Art Garcia 


passing Peterbilt truck caused 
a Los Angeles policeman to do 
adoubletake and al 
pull the heavy tig over. At the wheel 


turn to 


Was nimne-vearold Cruz Pedregon 
propped up on pillows. He had con 
vinced his father he could drive the 
truck a block to tura it areund to be 
Mier all 


Pedregon already had been driving for 


hooked up te a trailer 
avear E drove the truck alittle farthes 
than Hold my dad Pwas goma to. Two 

saa patrol car happened to be 
driving in the opposite direction. Phes 
looked atime as looked at them.” he 


lauehed. “1 didn’t think it was tuna 


then.” Cru y tather both were 


Phe vounger Pedrevon. now 39 
has had his pedal te the metal 
throueh his adult career as a driver ot 


6.000 horsepow el Funnv Cars in 
National Hot Rod 


troned drag races. He followed hus 


\SSOCIAHOLD SAT 


late father, Prank, who raced top fuel 


dragsters in the 1960s, and is joined 


Racing Funny 
Is a Pedregon Family Affair 


in NHRA Funny Car competition by 


Cars 


his brothers Frankie, 40, and 
lony, 3% Cruz Pedergon, alter 
spending last vea full 
analwst Or ESPN 


drag racing coverage, is back 


dl 
time color 
on track as a driver and first- 
time team owner of Funny 
Cars. He races eight months of 
HEPA Se AS 


events LOM 


Calitorma and Florida to 
Seattle and New Jersey 
Pedregon has three Funny 
Cars. two of then backups, 
plus two tractor trader rigs to 
haul the cars and serve as a 


hospitality venue for his new 


sponsor Advance Auto Parts 

Pedregon raced part-time as 
an owner driver in 1999 and 
2000. In 1998, he carned the 


qualitving spot a carcer-best 12 tin 


wat? the NARA 


lapsed time 


all-star race 


world e records 
times and Was runner-up in 


Budweiser Shootout. Phe prior 
he was the first motorsports athile 


| receive the Premio de Oro, the 


Ys } 


Cruz Pedregon, who’s been driving since he was eight, 31 years later 
races 6,000-horsepower Funny Cars with his two brothers. 


national award for Latino 
athletes Pedregon Was the 
1992 World Fun 
Y9) 


EA] 
Champion in and has 


a total ol 26 career wins 


Being a team owner was 


along-time goal. “balways 
felt l could co 


destiny and do the 


rol my own 


Cruz Pedregon hings | 


Want to do with the tean as 


opposed te pust being a 


September 19, 1963 


Camarillo, Calif drivers te sad. “Basically 


voure justin control of thre 
Advance Auto Parts a ist Pido ‘ 4 
Pontiac Firebird 


car nothing else Elis home 


Ted Fasching base is Camarillo, Calif, SO 


26 


miles n Of Les 


Angeles. His 


currently part 


4.807 


brothers are not 


thy 
OT DIS 


319.6 


he races avainst them in 
same-categorny NETRA events. Why are 


les thev called Funny Cars 


sel YOUs as passenger cars 
mus with souped=-up moto! 

} y ] 

tna nop wound and do wen 
UA went fast it Pom ame rat stuck 
teto with thre but they re ’ 400-1b land 
ONIN TEMAS ES ON BEI YA ra STO! 


Photos: www.nhra.com 


SER PAPAS HOY 
DIA NO SIGNIFICA 


CON TRACCION EN LAS CUATRO 
RUEDAS. TRANSMISION SPORTRONIC™ ESTEREO DE 
DISCOS COMPACTOS DE 140 VATIOS. ASIENTOS TRASEROS MITSUBISHI 
RECLINABLES DE 60/40. APENAS POR ENCIMA DE LOS MOTORS 
$19 MIL. ¿ESTÁS EN LA ONDA? wake up and drive 
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By Art Garcia 


Few Latinos Represented 
on Corporate Boards 
Latinos are making 

inroads in American 

business but 
there’s a long way 
to go in gaining 
represenation on 
corporate 


hoards of direc- Buren letterhead of the Alliance of cated his group is open toaresolution 
neti : ate a 
tors, including those of Mea Fl Ford Motor Minori uw Dealers of disputed issues, said he sees no need 


iH 


É 


fignatio 


Latino Members 

Quit Ford Minority 
Dealer Group 

Motor 


Minority Dealers Association 
(EMMDA) broke with the res- 


anks of the Ford 


mid-September of its 


PLatino members, who lett ina dispute 


over “issues and concerns.” The 


resignation was submitted on the 


American dealers, most of which is 


unsubstantiated. 1 don't know 
What they mean by ‘entitlement.’ 
What we're trving to do is provide all 
dealers an opportunity to be suecesstul.” 


Varela, who owns Ford dealership 


ye 


in Palestine and Fairfield in Texas, said 
tiiat ENIMDA has “a dotorsowl- 
searching to do and we're letting them 
find a wav how we can all come 
together at the table equally.” He indi- 


auto companies, a report by the Detroit : (AP ATT Y to Nate Sutton, EMMDA for two organizations to represent 
Bureau Automotive Project shows. Among | president, and signed minority dealers, that the 
the 486 directors of the 45 companies in t bv Fernando Varela as problem isinternal and 
which it owns stock, there were only chairman, 1 de a . > Ne Id work It ot 
. . y A a) 4 y ‘ > e od ge 7 « i ‘ dae AS 
four Latinos, as of the 2001 fiscal year. PES i aed wi de E eh Ed 
: : : j Sutton and the EMMDA "e the new AEMMD has 
Twenty-three African American directors | 7 : E 
a : j board “have had plenty of E Te about SO) Latino dealers 
sit on the boards of those companies, as | A (iaanenn ce Pad iba 
= E eto address e ASSsues as me CHS: 
well as 84 Asians and 45 women. Among’ uN : , 

EE : E and have elected to put His letter to Sutton at 
the companies in which the Project holds them on the back burner. ENENT LA namned TES 
shares are American Honda, B.F. WPS at Wart aan members who resigned 
Goodrich, Comerica Bank, ; longer” Varela wrote, “We from attiliation with that 
DaimlerChrysler, Dura Automotive have been talking to vou ENEE 24-vear-old organization 
Systems, Federal Mogul, Ford, General ' since the first quarter of Told that Hill said only six 
Motors, Goodyear Tire & Rubber, Kmart, f this vear.” of the Latino dealers actu- 
Nissan Motors, Toyota Motor and TRW Inc. | Robert Hill, EMMDA FMMDA has a ally were FMMDA mem- 

The Project uses research, education executive director at the very, very low bers, Varela replied: 


and negotiation to persuade companies 


groups headquarters) in 


“Thais what Pim saving 
PMMDA has a very, very 
low number of Hispanic 


number of 


to close the gap between corporations 
and minority consumers by hiring and | 
promoting more minorities to corporate i 


Southtield. Mich., told 


Latinos On Wheels six 


Hispanic dealers 
Latino members resigned 


f dealers who are members 
E] who are mem- 


boards and awarding more contracts to 
minority businesses. Its goals include 
increasing minority participation and 
program integration in the auto industry 
through partnership, research and com- 
munity relations. It also studies diversity 
plans of auto manufacturers to ensure 
equal and fair placement of minorities in 
all levels of management and at suppli- 
ers, dealers and on boards of directors. 


and another “five or six’ 
remain as members. FMIMD A 


bers. The issue is 


Phe issue is why there are 
only six Latino members 


has a total nu 
about 260. 71 
are African-A 
dealers but in 
Asian and th 


‘mbership of 


The majority 
nerican Ford 
cludes nine 
ree American 


Indian dea 


ers. Asked 


why there 
are only six Latino 
members and 
not 50.” 


and net 50.” 
Steve Hart 


man ot the 


Association 


ell Sr. chair- 


National 
of Minorits 


Auto Dealers (NAMAD) 


about Varela’s complaints, 
Hall said EMMIDA has received “criti- 


commented on the split 
by saving, “Whatever dif- 


ferences exist between these two 


E | cisms and unsubstantiated charges. | groups need to be resolved among 
For more information, ; haven'tseen an issue vet.” Among the thentselves. On behalf of NAMAD, 
visit the Project's Web site at B| charges, he said. is that EMMDA is we Welcome both groups into our 
www. rainbowpush.org/detroit/index.htm! i “only interested in entitlement and in organization.” 
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| Latinos Lag in Haggling 
for Best Prices on Autos 


ero-percent financing offers are 


driving buvers to new-car dealer 
showrooms, with auto industry 


sales in the U.S. rising to more than | 

million vehicles in August. up from 1,45 
million in the comparable month last 
vear. Butas good a deal as the discounts 
are, Most of those using 0 percent 


financing sull leave money on the deal 


ers table, especially Latinos. “Only 
about 20 percent who use 0 percent 
financing ever | 
sald Art Spinella, vice president and 


general manager of CNW Marketing 


agele over the price,” 


Research Inc. a Bandon, Ore., consul 


taney that tracks how people spend 
money, Including car-buying habits 
CNW consu 


current level of discounts they expect off 


ner surveys show the 


dnew car's stleker price is around 


mind 


53,200. In the shopper's O pet 
cent financing is worth more than the 
93.700 starting pomtse they don't dick 
deal 


assume that’s about as 


er for an even better “They just 
good a deal as 


vou can vet Spinella sard. Its not, 


Court Dismisses Claim of 


Ford Credit Latino Loan Bias 


awsuit alleging Ford 


because the manufacturer is offering the 
fnancing. To do better, “all they have to 
do is haggle.” Those who do might find 
dealers willing to give up a good part, 
mavbe all, of the SESO0-S1,600 markup 
over the manulacturer's sucker price. “I 
just depends on what time of the month 
as and what the product ts.” he said 
“Ttvoure looking ata brand new Camry 
or Accord, voure not gong to get it. But 
iW vowre looking at an older product, a 
2002 model. tor example, vou might get 
allofit just so the dealer can get rid of it.” 

Women don't haggle nearly as much 
as men and Latino men haggle less than 
non-Lating women. Spinella said CNW 
studies show Anglo men do the most 
hageling, followed by Asian men. then 
Anglo third, 
fourth, Latino women fifth, and then 
ALAS A! 


women. In 


Women Latino men 


men and 
stud ON dis 


covered that the Latino new 


Vinerican 
anothes 
vehicle 
market in the US. 1s than carhes 
Industry estimates of about eight percent 
of sales. Imstead, Latinos accounted 
for 13.3 percent. about 2.3 million units 
m 2001, a purchase share projected to 


rise to 13.6 percent this vear, @ 


q ] ( j Lat Duye 
was tossed out of a tederal d t € Hitno ft ne a tf 
moved for a voluntary dismissal A ¡dy paid Dy attorney sing Ford Cred 

claimed to have analyzed more than six m je pany between 1997 
and 2001 and found that Latino buyers regardle ] Je. E ] } y 
higher rates than non-Latinos The difference erage $266 more 
loan After failing twice to convince the E er 

oved a 
spokesman Dan Jarvis She said the T ] e 
the way we dí e as y y F q Jerw 
dealer 0 0 or OME E e ra fs 
tomer and the judge recognized that. he said When Ford Credit rea E e 
with the court in June. Jarvis called the plaintiff dy se Sly awed a tive 


in Gear 


Resumen 


Renunciaron los latinos a la Asociación 
de Concesionarios Minoritarios de la 
Compañía Ford Motor, arguyendo los 
muchos “problemas y preocupaciones” 
de dicha asociación y formaron la Alianza 
de Concesionarios Minoritarios de la 
Compañía Ford Motor. El presidente 
Fernado Varela, es dueño de dos conce- 
sionarias en Texas y dijo que este grupo 
cuenta con 50 socios; tambien espera 
que los asuntos se puedan resolver y que 
una sola organización que represente a 
los concesionarios minoritarios, 

A pesar de que los latinos ascienden 
en el mundo corporativo de los Estado 
Unidos, muy pocos participan en las jun- 
tas directivas, incluyendo las de la indus- 
tria automotriz. El Buró de Proyectos 
Automotrices de Detroit reportó que en 
el año 2001, de los 486 directores de 45 
compañías, solamente cuatro eran latinos. 

Las ofertas de cero por ciento de 
financiación, están consiguiendo que los 
compradores llenen las salas de exhibi- 
ción de las concesionarias y que las ven- 
tas de la industria automotriz hayan 
aumentado a un 1.7 millones de autos 
vendidos en agosto, en comparación con 
el 1.45 que se vendió el año pasado 
durante el mismo mes. 

Una demanda por discriminación a los 
compradores de autos latinos en contra 
de Ford Motor, fue dene 
corte distrital f 
acusadores. Un estudio pagado por los 
abogados que demandaron a la Ford y en 
el que analizaron mas de seis millones 
de préstamos para comprar carros 
hechos por dicha compañía entre 1997 
y 2001 reportó que a pesar de su histo- 
rial de crédito, en promedio, los latinos 
pagaron $266.00 mas por préstamo. El 
vocero de la Ford, Jan Darvis dijo que el 
juez no encontró merito en este caso. 
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A Bentley Birthday: 


| “Several times on the 


road it struck me that this 
luxury coupe cost more 
than three times as much 
as my fourbedroom 


house in Austin, Texas.” 


¡FM Latinos On Wheels Mxelm00% 


urning 40 doesn't have to be 

tragic. OK, for most it is a 

calamity, but having a 2002 
Mulliner Bentley Continental R 
delivered on my birthday certainly 
softened the blow. So did planning to 
give guests for the big 4-0 b-dav a 
ride in the Bentley. “Whata great treat 
for mv friends,” thought. It would cer- 
tainly be an incentive to show up and 
since part of the evening's entertain- 
ment included watching episodes of 
the hit British comedy, “Absolutely 


Fabulous,” taking rides in this pre- 
nier English motor car fit perfectly. 


Test-driving a six-figure vehicle, 


1owever, doesn’t come naturally. Several 


umes on the road it struck me that this 
uxury coupe cost more than three 


times as much as my four-bedroom 


douse in Austin, Texas, but I persevered. 

lo keep the party drives short, but 
ong enough to “experience” the vehi- 
cle, Echose an eight-mile route that kept 


ne on the freeway. Phe route lasted only 


eight minutes but this stretch of high- 
way provided a spectacular view of the 
Austin skyline. 

There are three Continental mod- 
els—the R and T coupes and the Azure 
convertible. This particular Bentley was 
a special edition R-Type named after 
HJ. Mulliner, an PS8th century fine 
coachbulder. Bentley’s reputation is 
built on such craftsmanship and on its 
racing history, hence the push-button 
ignition switch on the Continental. 
Both coupes are powered by a V8 
engine that delivers 420 horsepower. 
Every bit of power is needed to move 
this vehicle, which has a curb weight of 
6,283 pounds. By comparison, the 
Cadillac Deville DHS weighs 4,048 
pounds. Several times | floored the 
Conunental R and received a quick and 
aggressive response. The car is heavy 
but nimble, moving from zero to 60 in 
Dd seconds. 

The interior is spectacular, The 
burled walnut trim throughout seems 


www.onwheelsinc.com 


subtle compared to the gray leather 
over-stuffed and deeply pleated seats 
with purple piping. My passengers, 
however, Were most impressed with 
the incredibly plush floor mats. “They 
feel more like bathmats than floor 
Nats) commented one re Velen: 
Indeed, the interior is remuniscent of a 
standard-sized English hotel room, 
but without the shower. 

The car also has a retro look, with a 
“Os-stvled turn signal lever and a slen 
der steering wheel. It has a groovy, 
multi-color illuminated legend panel 
and buttons with words like “boot” 
(trunk) and “bonnet” (hood) on them. 
The one downside, however, Was 
the radio, which refused to hold a 
signal of any station. | later dis- 
covered the radio was meant for 
European airwaves and has since 


been modified to pick 


up 
American signals. 

On the 
sleek, painted in a lovely 


outside, the car is 
metallic 
all tl 
me 
ly, it 


due-grav. But despite 


is and the green winged 


endev badge, aesthetical- 
acks 
lot, justa 


something — nota 
ithe. Itcould be the 
missing trim rings around 
the head! 


script tal 


ghts or the nonde- 


ights, but a couple 4 
of detailscontradict the car’s 


affluent nature. 

Taking the Bentley into 
the city the next dav proved 
interesting. ve driven cars 
that 
The PV Cruiser was one and | 


turn heads before. 


got stopped by several people who 
wanted to ask questions about the 
the Tovota 


Honda and 


Tundra. With the Bentley, people 


Insight 


not only looked at the car, they stared, 
seemingly baffled at what to make of 
it. It certainly looked upscale, but it 
wasn'ta Mercedes-Benz or Lexus. 
So people gaped until something 
clicked, the green Bentley badge per- 
haps, and then their jaws: literally 
dropped. 

Clearly disappointed when the 
saw me step out of the vehicle, Thad 
to wonder, who's the consumer who's 
going to drive this car? Normally, Pd 
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consider Bentleys to be chauffeur- 
driven vehicles but this model is a 
coupe, nota sedan, so it’s fair to 
assume the car’s buver will actually 
drive it. Incidentally, Bentley did 
Introduce a new sedan tor 2002, the 
Arnage E According to Bentley, the 
$318,990 coupe can be anyone's. 
Anvone, that is, with a net worth of 
$14 million. In tag Latino market, 
Miamiis a hotbed of Bentley con- 
sumerism, as are Texas and California. 

Whether it’s Latinos in Miami or 
celebrities in Los Angeles, forthe 
Bentley owner, monev is no object. 
There are basic standard features on 
a Continental but customers 


can add things like a navigation 
system and choose their own color 
combinations when it comes to the 


called 


Bentleys, or custom 


leather seating. They're 
“bespoke” 
made, and for someone who has the 
money and an appreciation for the 
Bentley image and racing tradition, 
this car makes perfect sense 

Driving a Bentley, even just for the 
weekend, was a once-in-a-lfetime 
experience. It was the crowning 


achievement for an absolutely fabu- 


lous birthday party where | literally 
turned 40. Figuratively, however, Um 
39 and holding. # 


Resumen 


Un cumpleafios ndmero 
cuarenta muy a lo Bentley. 


Para la mayoría de las personas cumplir 
40 años no es fácil. Pero el hecho de que 
ese día me entregaron un auto Bentley 
A Mulliner modelo Continental R del 2002 
| aminoró el duro golpe. “Que sorpresa se 
llevarán mis amigos”, pensé mientras 
preparaba la celebración. La oportunidad 
MN de dar un paseo en este automóvil inglés 
MN sería un buen incentivo para venir a la fiesta. 
| Pero tengo que confesar que, manejar 
un costoso automóvil cupé deportivo que 
cuesta tres o cuatro veces mas que mi 
casa en Austin Texas, no fue tan simple 
como subirse y encenderlo. 

Hay tres modelos Continental: los cupés 
RyT y el convertible Azure. Este modelo 
en particular era una edición especial 
del cupe R con un costo de $ 318, 900.00 
y lleva el nombre de HJ Mulliner, en 
honor al fabricante de carrozas finas 
del siglo 18. 

La reputación de la marca Bentley se 
basa en las carreras automovilísticas y 
por esto el modelo Continental se 
enciende apretando un botón. Los dos 
cupés tienen un motor V8 con 420 
caballos de fuerza lo que facilita maniobrar 
un vehículo que pesa 6283 libras, en 
comparación al Cadillac Deville DHS que 
pesa 4084 libras. 

Las dos veces que acelere el modelo R, 
la respuesta fue rápida y fuerte, aunque 
el carro es pesado, puede acelerar de 
cero a 60 en 5.7 segundos. El interior es 
espectacular y nos recuerda un cuarto 

MN de tamaño normal de un hotel inglés, 
pero sin la regadera. El exterior es 
dinámico, brillante y tiene un encantador 
color azul-gris metálico; pero le falta 
algo, no mucho, solo un poco. Un par de 
detalles contradicen la elegante naturaleza 
de este vehículo. 

Sin embargo, manejar este modelo 
Bentley fue el broche de oro con el que 
cerré una fabulosa fiesta de cumpleaños. 
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By Angelica D. Willard 
Latino Fan Base for NASCAR 


Events Roars to More than 3 Million 


ver the past seven | where there are new tracks, | Felix Sabates is co-owner 

years, the Latino fan | among them Miami, Dallas/ | of cars driven by the 

base for NASCAR | Fort Worth, Chicago and Las | NASCAR Winston Cup 
events has expanded Vegas—has shown | points leader and Christian | — 
more than 600 per- that Latinos willsup- | Fittipaldi also has been 


centand now exceeds port NASCAR events. | exploring the 34 
three million fans, 


Taylor said that a | possibility of 
reports Dora Taylor, Spanish-language | driving in the 
senior manager of program on Fox | Buschseries, A A 
diversity affairs for 


Sports World Es- Oppo / 
NASCAR. Taylor, pañol was launched | tunities fo MANE 
part of this diversity 


recently and that | Latinos 
as a Cuban American NASCAR is now | in racin¥ 
executive at NASCAR telecasted in 91 | are unlim- AN 
in Daytona Beach, Fla., said | countries. By stressing the | ited, and this {WEA 
the role of NASCAR is to | family aspect of the sport, | is especially MW Oy, 
make the sport as attractiveas | she noted, more and more | truein NASCAR’ ; e ' 
possible for everyone. * Latinos would be attracted | as the fan base grows. 

- “NASCAR races are fam- | as spectators and would want | Exposure to team sponsors 
ily events and we share this | to become part of the energy | may be one of the best val- 
emphasis on family with the | that grips fans at the track on | ues in advertising, whether 
Hispanic community” Taylor | race day. While there are | the participation is full team 
said. “We believe providing | currently no plans to take sponsorship or company 
the right climate for all peo- | NASCAR races south of | endorsement of an existing 
ple to participate in our sport | the border, several notable | team. 
is the best thing we can do to | Latinos are now competing “The opportunities have 


As fan base 
expands, so do 
opportunities 
for Latinos in 
NASCAR racing. 


Dora Taylor 


‘ 


facilitate greater participation | in various events. These | never been greater,” said 
in our sport across the board.” | include Mario Hernandez in | ‘Taylor. NASCAR would like 

Part of the increase in the | the NASCAR Busch series, | to attract more Latinos 
Latino fan base is due to | Carlos Contreras in NASCAR'S | throughout the industry as 
NASCAR’s new broadcast | Craftsman Truck series and | crewmembers. speedway 


partnerships with the Fox, racing great Roberto Gue- | operators and into the mar- 


NBC, FX and UNT television | rrero, who will compete Keung, licensing, advertising 


| networks. This expansion 


with the Hispanic Racing | and broadcast fields, she 
especially in major markets | Team in the Busch series. | added. a 


20 Latinos On Wheels Fall 2002 


| www.onwheelsinc.com | i 
| 


NO REINVENTAMOS LA RUEDA. 
PERO NOS FALTÓ POCO. 


EL NUEVO FORD EXPEDITION DEL 2003. 


Suspensión trasera independiente 
para disfrutar la maniobrabilidad y andar como un auto 


Tercera fila de asientos que se dobla al piso automáticamente* EZ» superacion fronteras 


para la conveniencia de mas espacio con solo tocar un boton www.fordvehicles.com 


Bolsas de seguridad tipo cortina 
que ofrecen tranquilidad al mejorar la seguridad y protección 


y mucho más. 


* Tercera tila de asientos estandar, sistema automatico que se dobla al piso opciona 


The BMW 


. “the ingredible > BMW 4.4- liter V8. The most advanced engine on earth? _ a parent 
_ Sometimes it's not what you:add to an engine that makes it betfer, but what you take out: Like. 5 
throttle, for instance. Introducing Valvetronic, a revolutionary advancement that offers” 
iinprovements án all the areas that matter: power, responsiveness, and efficiency. The.» A 


Driving Machine’ 


iter, 32 hp a 11) BMW. L Baseiely the best V8 in the universe. Or atleast e on this planet. 


